Newsletter Accessibility Best Practices
When creating newsletters, it is recommended that you use an email marketing platform, as it makes creating accessible newsletters easier. If you intend to distribute the newsletter as a PDF, we have training resources to help you create accessible PDFs. 
Regardless of the platform you choose, be sure to follow accessibility best practices, including adding alt text to images and using a simple, easy-to-navigate layout—ideally a single-column design. 
Headings
[bookmark: _Int_swNZ08Xr]Heading levels indicate the hierarchy of content sections. Heading levels start at 1 and descend hierarchically, with each successive number (2, 3, etc.). Therefore, Heading 1 is the top-most level and is best for the newsletter title only.
Readers using assistive technology use the heading structure to get an overview of the content and to navigate to specific sections.
Alternative Text
Alternative text (or alt text) is a short description added to an image in digital content. It is read aloud by screen readers for users with visual impairments. The description also appears when images fail to load.
Many screen readers will cut off alt text at 125 characters, so try to limit your alt text to below 100 characters when possible.
Meaningful Links
Link Text Must Be Descriptive
Use meaningful, specific text that tells users where a link goes or what it does — even out of context.


Avoid these generic terms:
· Click Here
· Link
· Info
· This
· PDF
· Video
· Image
Instead, describe the destination or action:
Instead of “Click here for more information," use "Learn more about [topic]."
Instead of “Download the PDF," use "Download the 2024 Annual Report (PDF)."
Instead of “Watch this video," use "Watch the onboarding tutorial."
Color Contrast
W3C’s Web Content Accessibility Guidelines (WCAG) level AA require a specific difference in light (luminance) between text/icons and their background. This ensures digital content is easily readable for people with low vision or color vision deficiencies.
Minimum Thresholds (Level AA)
Normal Text: Requires a contrast ratio of at least 4.5:1.
Large Text and UI Elements: Requires a ratio of at least 3.0:1. (Large text is defined as 18 pt or bold 14 pt).
WCAG Color Contrast Checker
Text in an image
Assistive technology can't read text embedded in images, so you may add the text to the alt text, but be mindful of the character limit of 125 characters. If the image contains significant text, add a full description in a paragraph directly below it, prefaced with "Image description."
Fonts - Best Practices
Use a common font that most computers have, such as Arial, Helvetica, Tahoma, or Verdana. Georgia is a serif font considered accessible. 
Sans-serif fonts can be sized 12-16 pt (16-24 pixels), and serif fonts can be increased to 16 pt.
Line spacing (line-height) should be about 1.5 times the font size, so lines of text don’t feel crowded.
Left-align all text (including headings), rather than centering or justifying, so it's easier for people with dyslexia and screen readers to read.
Avoid decorative fonts and excessive use of bolding or italicized text. Underlined text should only be used for hyperlinks. Avoid all caps, as it slows reading speed and comprehension.
Emojis
· Limit to two or fewer.
· Avoid consecutive emojis.
· Place emojis at the beginning or, ideally, the end of text.
· Emojis have a description that is read out loud by screen readers, which could scramble your message when read in the middle of text. Color-customized emojis will have a longer description, so use them sparingly.
· Do not use emojis to convey meaning.
GIFs
· GIFs are short, looping animations sometimes used in email newsletters.
· Not all platforms support alt text for GIFs, which means some users may not be able to understand them. Because of this, do not rely on a GIF alone to communicate your message.
When using a GIF:
· Make sure the post still makes sense without it.
· Use alt text or add a short description that explains what the GIF shows.
· Avoid GIFs that flash or contain hard-to-read text.
Buttons/CTAs
· Make sure buttons are tappable with fingers and thumbs on mobile devices, so size them to 44-48 pixels high. 
· Add enough padding around the button or CTA blockso the tappable area extends beyond the button itself.
· Be sure to leave enough space between buttons or CTAs so that users do not accidentally tap the wrong one.
· Button text should be at least 16 pixels.
· Use descriptive button text just as you would a link, -- NOT "Click here."
