D. P. Culp Student Center

Facility Fee Usage Policies for Revenue/Income-Producing
Events

Disclosure Requirement

The requestor is responsible for disclosing any of the following when submitting the initial Facility Reservation Form
which can be found on the Student Center website:

Ticketed events

Conference registration fees

Admission or entry fees

Events where space or services will be resold
Any other revenue- or income-producing activity

1. University-Related Departments
University-related departments are generally not charged facility fees unless the event generates revenue or income.
Revenue-Producing Events

When funds are collected for an event (for example, ticket sales, admission fees, conference registration, or entry fees), a
fee equal to 10% of the net sales will be charged.

Resold Space or Services

When space or services are resold—including booths, vendor tables, display tables, event halls, outdoor spaces,
demonstration rooms, meeting rooms, electricity, audiovisual equipment, or theater lighting—a fee equal to 20% of the
gross revenue received from the resale will be charged.

2. Registered Student Organizations
Registered Student Organizations are generally not charged facility fees unless the event generates revenue or income.
Revenue-Producing Events

When funds are collected for an event (for example, ticket sales, admission fees, conference registration, or entry fees), a
fee equal to 10% of the net sales will be charged, up to a maximum fee of $400.00.

Resold Space or Services

When space or services are resold—including booths, vendor tables, display tables, event halls, outdoor spaces,
demonstration rooms, meeting rooms, electricity, audiovisual equipment, or theater lighting—a fee equal to 10% of the
gross revenue received from the resale will be charged.



3. Non-University-Related Events (Nonprofit and For-Profit)

All non-university-related events, whether nonprofit or for-profit, are subject to the standard Facility Use Fees which can
be found on the Student Center website.

Revenue-Producing Events

When funds are collected for an event (for example, ticket sales, admission fees, conference registration, or entry fees),
the fee will be the greater of:

e 10% of the gross sales, or
e $400.00

Resold Space or Services
When space or services are resold—including booths, vendor tables, display tables, event halls, outdoor spaces,

demonstration rooms, meeting rooms, electricity, audiovisual equipment, or theater lighting—a fee equal to 20% of the
gross revenue received from the resale will be charged.

Commercial Product or Service Solicitation

Commercial product or service solicitations and demonstrations are not permitted in public hallways, booths, or other
high-traffic areas.

Solicitations and demonstrations may occur only in approved reservable spaces, including:

¢ Meeting Room 219
e Meeting Room 360

Exception
Commercial sales activities are permitted outside these locations only when all of the following conditions are met:

e The activity is conducted under contract with a Registered Student Organization or a University-Related
Department.

e Members of the sponsoring Registered Student Organization or University-Related Department are present
throughout the event.

e Sponsoring representatives remain on-site from the beginning of the event until its conclusion.

Definition of Resold Space

Resold space refers to areas within the D. P. Culp Student Center that are made available to affiliated or non-affiliated
organizations or individuals for revenue- or income-producing events.



1. Types of Resold Space

Examples include, but are not limited to:

e Meeting rooms
o Spaces designed for meetings, workshops, presentations, and similar activities.
e Event halls
o Flexible spaces used for conferences, seminars, receptions, banquets, and performances.
e Auditoriums
o Facilities equipped for lectures, presentations, performances, and screenings.
e Outdoor spaces
o Courtyards, lawns, plazas, and other outdoor areas used for festivals, fairs, markets, and recreational
events.
e Tables and booths
o Indoor or outdoor exhibit spaces used by vendors, exhibitors, sponsors, or participants.

2. Flexibility and Adaptability

Resold spaces vary in size, layout, amenities, and accessibility to support events of different types and sizes.

The D. P. Culp Student Center Office strives to provide a variety of facility options that meet the needs of event
organizers while maximizing the effective use of campus facilities.

3. Accessibility

Resold spaces are designed to be accessible to individuals with disabilities and comply with applicable accessibility
standards.

Event organizers are encouraged to consider accessibility throughout the planning process to ensure all participants can
fully participate in event activities.

4. Reservation Process

Reservations for resold space are coordinated through the D. P. Culp Student Center Office.
The Student Center Office is responsible for:

Managing reservation requests

Assigning available spaces

Coordinating event logistics

Providing support services

Administering applicable policies, fees, and regulations

Event requestors are responsible for following all reservation procedures and facility policies.



5. Collaboration and Coordination

The D. P. Culp Student Center Office works collaboratively with event organizers throughout the planning,
implementation, and evaluation of revenue- or income-producing events.

This partnership promotes:

Effective communication

Efficient event coordination
Responsible facility use

Successful event execution
Stewardship of university resources
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